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2.0

02.10.2018

1. Provisions relating to confidentiality of the Rates were deleted. A provision was
made for the Operator posting the Fees on the Web-site and (or) Portal, as well as in
the Partner Profile (Item 1.1 of the Regulations). Changes to the Fees are also posted
on the Web-site and (or) Portal, as well as in the Partner Profile (Item 1.3 of the
Regulations).

2. Item 1.2 Terms and Definitions of the Regulations and the rest of the text were
supplemented with provisions on the Maobile Application. An individual can accede
to the Regulations (register in the Cash Back service) by filling out a registration
form in the Mobile Application (Items 6.2.2, 6.2.2.1 of the Regulations).

3. New Section 4 Personal Data is introduced (previously, provisions related
personal data processing could be found in Section 4 Introduction to Regulations).

4. A provision was made for an individual to accede to the Regulations (register in
the Cash Back service), register (‘bind’) a Mir Card as part of the Issuer’s assistance
to the Operator by way of filling out a registration form on the Operator’s Platform
(Items 6.2.2,6.2.2.2, 6.2.5 of the Regulations). The previously established procedure
for ‘auto-connection’ of individuals by the Issuer remains, stipulated in Item 6.5.4
of the Regulations and Appendix 5 to the Regulations (previously, this procedure
could be found in the separate Protocol for Interaction between the Issuer and the
Operator for Accedence of Individuals (Mir Cardholders) to Cash Back Service
Regulations for Mir Cardholders; the Protocol is revoked as of the effective date of
the updated version of the Regulations).

5. Terms of registration by a Customer of a Mir Card in the Cash Back service by
applying for registration are stipulated — if the Issuer is not a participant of the Cash
Back service (Mir Card is registered in the Cash Back service after the Issuer joins
the Regulations) (Items 6.2.4 and 6.2.5 of the Regulations).

6. A provision was made for participation of a Merchant which is an organization
established under the laws of foreign states, located outside the Russian Federation,
in the Cash Back service (Item 6.3.2 of the Regulations); in view of this, the
following segments were clarified / amended: Section 9 Governing Law. Dispute
Resolution...; new form of the Application for the Merchant’s accedence to the
Regulations (Annex 1 to the Regulations); list of documents that the organization
provides to register in the Cash Back service (Annex 5 to Appendix 3 to the
Regulations).

7. Provisions related to Issuer BINs activation in the Cash Back service on the
application of the Issuer were excluded (including the procedure, application for
activation of BINs / additional BINS).

8. The procedure for handling financial claims of Customers (including claims of
non-receipt of Rewards by Customers) was clarified, including matters of fine
payment (Items 6.1.1.2 (Operator’s rights), 6.3.1.1 (Partner’s obligations), 6.4.1.1
(Acquirer’s obligations), Section 8 Responsibilities), Appendix 7 to the Regulations.

9. Annex 1 to the Regulations (Application for the Merchant’s accedence to the
Regulations) was supplemented with Annex 3a - form of Letter of Guarantee. This
form is to be filled out if the designation used for personalizing goods and (or)
services is not registered under the laws of the Russian Federation (i.e., instead of
the Permit to use trademark. However, if the designation used for personalizing
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goods and (or) services is later registered, the Merchant is to provide the Permit to
use trademark — as stipulated by Item 2 of the Letter of guarantee)

2.1 21.01.2019 1. Throughout the document, the name ‘Cash Back service’ was replaced with
‘Loyalty Program for Mir Payment System (Loyalty Program)’.

2. In Subsection 1.2 Terms and Definitions of the Regulations, the definition of
Partner ID (PID) was clarified.

3. Subsection 6.1.1.2 of the Regulations provides for the Operator’s right to deny the
accrual and payment of a Reward if a Customer commits fraud. Provisions on fraud
can also be found in Subsections 6.2.6, 6.2.11 of the Regulations.

4. In Subsection 6.2.5 of the Regulations, the registration of a Mir Card in the
Loyalty Program was clarified — for the case of individual’s accedence to the
Regulations by filling out the registration form on the Web-site / in the Mobile
Application; notably, it is now the Operator’s right to send to the Issuer a RUB 1 pre-
authorization request to ensure the Mir Card is valid. Along with that: Subsection
6.1.1.2 of the Regulations provides for the Operator’s right to deny the Customer the
registration of their Mir Card in the Loyalty Program if their Mir Card is invalid;
Subsection 6.2.2 of the Regulations stipulates that, when acceding to the Regulations,
an individual guarantees that their Mir Card is valid (enabled and not expired);
Section 8 of the Regulations stipulates that the Operator shall not be liable for the
registration of a Mir Card that is invalid or the use of which to perform transactions
is restricted.

5. Subsections 6.2.8, 6.2.9 of the Regulations supplemented / clarified the provisions
on payment / refund of the Reward when the Customer returns Goods (part of Goods).

6. Subsections 6.2.10 and 6.2.10.1 of the Regulations clarified the Operator’s e-mail
address privetmir@nspk.ru for complaints (claims).

7. In Annex 1 (forms of Applications for the Merchant’s accedence to the
Regulations) to the Regulations, the wordings (including in the Acquirer’s block)
were clarified and certain footnotes were added.

8. In Appendix 3 to the Regulations, provisions regarding PID provision and
Acquirer setting up the equipment accordingly were supplemented / clarified.

2.2 14.02.2019 1. Throughout the document, the name ‘Loyalty Program for Mir Payment System
(Loyalty Program)’ was replaced with ‘Loyalty Program for Mir Cardholders
(Loyalty Program)’.

2. In Section 4 Personal Data of the Regulations, the [card] expiry date was removed
from the scope of PD.

3. Subsection 6.2.2.1 of the Regulations clarified provisions regarding the procedure
and the moment of accedence of an individual to the Regulations as a Customer by
way of filling out a registration form in the Mobile Application.

4. Subsection 6.2.2.2 of the Regulations was supplemented with provisions
regarding an individual’s accedence to the Regulations for cases where a Partner
assists the Operator in individuals’ accedence to the Regulations.

5. In Subsection 6.2.2.3 of the Regulations, provisions were clarified regarding the
procedure and the moment of accedence of an individual to the Regulations as a
Customer for cases where the individual accedes to the Regulations by performing
acts aimed at participation in the Loyalty Program.

6. In Subsection 6.2.4 of the Regulations, provisions were clarified regarding access
to the Customer Profile for cases where an individual accedes to the Regulations by
filling out a registration form on the Operator’s Platform and by performing acts
aimed at participation in the Loyalty Program.
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7. In Subsection 6.2.5 Mir Card Registration in the Loyalty Program of the
Regulations, for cases where an individual accedes to the Regulations by filling out a
registration form on the Web-site / in the Mobile Application, provisions were
removed related to sending RUB 1 pre-authorization requests to the Issuer (to ensure
the Mir Card is valid).

8. Subsection 6.2.5 of the Regulations was supplemented with provisions related to
Mir Card registration in the Loyalty Program for cases where the Partner assists the
Operator in individuals’ accedence to the Regulations / in Mir Card registration in the
Loyalty Program.

9. Subsections 6.2.7 and 6.2.8 of the Regulations were supplemented with conditions
of an individual’s participation in the promotion in cases where the Partner assists the
Operator in individuals’ accedence to the Regulations and (or) in Mir Card
registration in the Loyalty Program.

10. Subsections 6.2.10 and 6.2.10.1 of the Regulations clarified the Operator’s e-mail
address (info@nspk.ru) for complaints (claims).

11. Subsection 6.3.1.2 of the Regulations was supplemented with the Partner’s right
to assist the Operator in individuals’ accedence to the Regulations and Mir Card
registration in the Loyalty Program according to the procedure defined in the
Regulations.

12. Appendix 5 to the Regulations (Items 1.1 and 1.2 of Annex 1 to the Credit
institution registration in the Loyalty Program as an lIssuer...) clarified certain
wordings

2.3 25.03.2019 1. Subsection 1.2 of the Regulations was supplemented with the definitions of Card
Acceptor ID Code, Card Acceptor Terminal ID, Loyalty Program Standard, Point of
Sale, and Product-dependent Promotion; the definitions of Bank and Mir Card were
clarified (supplemented). The term ‘Loyalty Program Standard’ is reflected
throughout the text of the Regulations.

2. Subsection 6.2.2 of the Regulations was supplemented with the individual’s
(Customer’s) instruction to the Partner to provide the Operator with digital
information required to calculate and accrue a Reward for Product-dependent
Promotions.

3. Subsection 6.2.2.1 of the Regulations clarifies provisions regarding the procedure
and the moment of accedence of an individual to the Regulations as a Customer for
cases where the individual fills out a registration form on the Web-site.

4. Subsections 6.2.2.1, 6.2.3, 6.2.4 of the Regulations were supplemented with
provisions regarding the procedure for confirmation / confirmation of changes in the
e-mail address.

5. Subsection 6.2.3 of the Regulations was supplemented with provisions regarding
changes in certain credentials (year, month, date of birth, sex, e-mail address).

6. In Subsection 6.2.8 of the Regulations, the provision regarding the payment of a
Reward was clarified: not earlier than three days from payment for Goods under the
Promotion.

7. In Subsections 6.2.8, 6.2.9 and 6.3.6, the provisions were supplemented / clarified
regarding payment / refund of the Reward when the Customer returns Goods (part of
Goods) under a Product-dependent Promotion.

8. Subsection 6.3.1.1 of the Regulations was supplemented with the Partner’s
obligation to provide the Operator with the information about the Card Acceptor ID
Code and Card Acceptor Terminal ID for Promotion arrangement in a manner defined
by the Regulations, to update the information about the Card Acceptor ID Code and
Card Acceptor Terminal ID registered in the Loyalty Program.
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9. Section 6.5 of the Regulations was supplemented with new Subsection 6.5.3
containing provisions on the accedence of the Bank of Russia to the Regulations as
Issuer; subsequent subsections were renumbered.

10. Section 8 of the Regulations was supplemented with grounds for the Partner
paying a fine to a Customer — in case of a failure to pay a Reward to the Customer
due to non-fulfillment (improper fulfillment) by the Partner of its obligations to
provide the Operator with the information about the Card Acceptor ID Code and Card
Acceptor Terminal 1D for Promotion arrangement in a manner defined by the
Regulations, to update the information about the Card Acceptor ID Code and Card
Acceptor Terminal ID registered in the Loyalty Program.

11. Appendix 1 to the Regulations was supplemented with forms 3 and 4 of
Applications for the Merchant’s accedence to the Regulations (without enclosing
‘Information about Merchant’s Points of sale’ — for cases where information about
Points of sale is provided in a different manner, as provided for by Appendix 3 to the
Regulations (using the Partner Profile)).

12. Appendices 2 and 5 to the Regulations were clarified / supplemented due to the
registration / participation of the Bank of Russia in the Loyalty Program as Issuer.

13. Appendix 3 to the Regulations was supplemented with provisions regarding
Merchant registration in the Loyalty Program (Section 2), registration of additional
Partner trademark in the Loyalty Program (Section 3), change of credentials (Section
4), and also with form 2 of Annex 1 to Appendix 3 — for cases where the information
about Points of Sale is provided via the Partner Profile; or for cases of registration in
the Loyalty Program based on the Merchant Application according to forms 1 and 2
given in Annex 1 to the Regulations, when making changes to information about
Points of Sale via the Partner Profile, the Partner is entitled to provide the information
about the Card Acceptor ID Code and Card Acceptor Terminal ID.

14.In Appendices 3, 4 and 5 to the Regulations, provisions were clarified regarding
reporting to Partner / Acquirer / Issuer: report forms were removed and a provision
was added stipulating that the Operator provides the corresponding reports in
accordance with the Loyalty Program Standard for Mir Cardholders. Loyalty
Program Technologies

2.4 12.07.2019 1. Subsection 1.2 of the Regulations clarified the definitions of Partner ID (PID),
Card Acceptor ID Code, Card Acceptor Terminal 1D, and the definition of Reward
was supplemented with the option to define Reward as a fixed Reward (a fixed value
that does not depend on the cost of Goods).

2. Section 4 of the Regulations was supplemented with: the type of personal data
provided by an individual (Customer) to the Operator (information about certain
transactions); the types of personal data provided under the Loyalty Program by an
individual (representative of the Partner or the Bank); certain provisions were also
clarified.

3. Subsection 6.2.2.3 of the Regulations was supplemented with provisions
regarding the procedure and the moment of accedence of an individual to the
Regulations as a Customer for cases where the individual accedes to the Regulations
by performing acts aimed at participation in the Loyalty Program.

4. Subsection 6.2.4 of the Regulations was supplemented with provisions regarding
access to the Customer Profile for cases where an individual accedes to the
Regulations by performing acts aimed at participation in the Loyalty Program.

5. Subsections 6.2.7 and 6.2.8 of the Regulations clarified the conditions of the
Customer’s participation in the Loyalty Program and accrual of a Reward for Co-
badged cards.
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6. Subsections 6.2.8 and 6.2.9 of the Regulations clarified the conditions of Reward
payment / refund for cases where the Promotion conditions provide for a fixed
Reward.

7. Changes were made to Subsections 6.3.1.1, 6.3.2 of the Regulations regarding:
the procedure for the Merchant to submit (in order to accede to the Regulations) the
Application for the Merchant’s accedence to the Regulations, Permit to use trademark
(service mark) under the rightholder’s control / Letter of guarantee; the moment of
the Merchant’s accedence to the Regulations as a Partner.

8. Subsection 6.3.4 of the Regulations was supplemented with a footnote to the word
‘login’.

9. In Appendix 1 to the Regulations: forms 1 and 2 of the Application for the
Merchant’s accedence to the Regulations were removed; forms 3 and 4 of the
application were clarified and became, respectively, forms 1 and 2; form of the Permit
to use trademark (service mark) under the rightholder’s control / Letter of guarantee
were singled out and clarified.

10. In Appendix 2 to the Regulations, the Contact person block was supplemented
with the mobile phone number.

11. Appendix 3 to the Regulations clarified / supplemented procedures of Merchant
registration in the Loyalty Program (Section 2), registration of additional Partner
trademark in the Loyalty Program (Section 3), change of credentials (Section 4);
procedures of Promotion arrangement, change of Promotion conditions (description),
Promaotion suspension (Section 5); form 1 of the application for additional trademark
registration in the Loyalty Program was removed, and form 2 of the application
became form 1, respectively (Annex 1 to Annex 2 to Merchant Registration in the
Loyalty Program as Partner and Certain Terms of Interaction Between Partner and
Operator Within the Loyalty Program); the form of the application for changing the
information about a Partner’s Points of Sale was removed (Annex 2 to Merchant
Registration in the Loyalty Program as Partner and Certain Terms of Interaction
Between Partner and Operator Within the Loyalty Program).

12. Appendix 5 to the Regulations was supplemented, and provisions regarding
interaction between Issuer and Operator for the purposes of individuals’ accedence to
the Regulations were removed.

13.In Item 2.2.3 of Appendix 6 to the Regulations, the Contact person block was
supplemented with the mobile phone humber.

2.5 12.09.2019 1. In Subsection 1.2 of the Regulations, the definitions of Promotion, Reward,
Loyalty Program, Operator’s Platform, Good, Product-dependent Promotion, Fees
were clarified / supplemented.

2. In Section 5 of the Regulations, certain wordings were supplemented / clarified.

3. Subsections 6.1.1.1 and 6.1.1.2 of the Regulations were supplemented
(respectively) with the Operator’s rights and obligations — for cases where the
Operator arranges (holds) a Promotion.

4. Section 6.1 of the Regulations was supplemented with new Subsections 6.1.2 and
6.1.3, containing provisions on Operator’s Promotions, including Reward accrual and
payment.

5. In Subsections 6.2.2, 6.2.4, 6.2.8, 6.2.9 and 6.2.11 (of Subsection 6.2 Customer),
6.3.5 and 6.3.6 (of Subsection 6.3 Partner) of the Regulations, certain wordings were
supplemented / clarified — for cases where the Operator arranges (holds) a Promotion.

6. Subsection 6.5.1.1 of the Regulations was supplemented with the corresponding
obligations of the Issuer who is a Direct Participant, as well as provisions regarding
provision of service acceptance certificates to the Operator under the Regulations.
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7. Section 8 of the Regulations clarified provisions regarding the Operator’s
responsibility — for cases where the Operator arranges (holds) a Promotion.

8. Appendix 5 to the Regulations was clarified / supplemented, including the
procedure for the Issuer to provide the Operator with service acceptance certificates
and the form of the certificate for cases where the Operator arranges (holds) a
Promotion.

3.0 10.04.2020 The document was fully revised.

1. In Subsection 3.1.1.1 of the Regulations and in Section 8 of the Regulations,
provisions were removed regarding the Operator’s obligation (when it arranges a
Promotion) to pay Issuers a fee and the corresponding responsibility of the Operator.

31 08.07.2020 2. Subsection 3.2.2 of the Regulations and Section 6 of the Regulations were
supplemented with provisions regarding Customer’s consent to obtain Partner
information for Mir Cardholders, information about any marketing activities and
promotions for Mir Cardholders, and the corresponding purposes of personal data
processing by the Operator

1. Subsection 1.2 of the Regulations was supplemented with the term ‘Request’ and
its definition, and throughout the Regulations (notably, in Subsections 3.2.8, 3.2.8.1,
3.2.8.2) the phrase ‘claim (complaint)’ was replaced with the word ‘Request’ (in the
corresponding number, case, etc.); the term ‘Customer’ was also clarified (with
regards to minors and the corresponding clarification in Subsection 3.2.2).

2. Subsection 3.2.2.1 of the Regulations clarified / supplemented the procedure for
individual’s registration in the Loyalty Program - with regard to filling out the
registration form on the Web-site. Also, Subsections 3.2.4 and 3.2.5 of the
Regulations were clarified / supplemented with provisions regarding (accordingly)
access to the Customer Profile and Mir Card registration in the Loyalty Program, -
with regard to cases of accedence to the Regulations in accordance with Subsection
3.2.2.1 of the Regulations.

3. In Subsection 3.2.2.3 of the Regulations, the wording of the first paragraph was
supplemented (with regards to cases of Issuer’s assistance in individuals’ accedence
to the Regulations, when individuals use other products and services of the Operator).
Also, in Subsection 3.5.5 of the Regulations, the wording of the second paragraph
was clarified (exceptions in fulfillment of the Issuer’s stipulated obligation are

defined).

4. Section 6 of the Regulations was supplemented with provisions regarding the PD
Subjects’ consent to the Operator’s right to process their personal data for purposes
of implementation of terms of the Customer’s participation in marketing activities
and promotions for Mir Cardholders, as well as consent to personal data transfer to
third parties (as prescribed) in the interests of the Customer within their participation
in any marketing activities and promotions for Mir Cardholders

3.2 10.08.2020

1. Throughout the document, the spelling ‘Cashback’ was replaced with ‘Cash
Back’.

2. Subsection 3.1.1.1 of the Regulations clarified the Operator’s obligation to
calculate Rewards and other fees and to include them into settlement with Banks and

33 10.11.2020 the credit institution providing banking services to the Operator.

3. Subsection 3.1.1.2 of the Regulations was supplemented with the Operator’s right
to calculate / pay / provide a Reward or other fees to a Customer, upon detecting non-
accrual / inaccurate accrual of the Reward or other fess, and (or) cases of improper
debiting of the Reward amount from a Customer by an Issuer in accordance with
information received from the Operator.
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4. Subsection 3.2.1.1 of the Regulations clarified the Customer’s obligation to
provide documentary evidence of the purchase of Goods, sales receipts, warranty
certificates, etc.).

5. Subsection 3.2.3 of the Regulations was supplemented with provisions regarding
changes in certain credentials (date of birth).

6. Subsection 3.2.4 of the Regulations was supplemented with: provisions regarding
the Customer Profile allowing the Customer to receive relevant information about
any marketing events and promos for Mir Cardholders; the Operator’s right to
provide in the Customer Profile certain information (including about transactions,
fees) under any marketing events and promos for Mir Cardholders (if technically
feasible).

7. Subsection 3.2.7 of the Regulations was supplemented with exceptions from the
general rule that, for the Customer to participate in the Promotion, Mir Card
registration in the Loyalty Program is required, notably: ‘unless otherwise provided
for by the Operator’s Promotion Rules’; supplemented with provisions regarding the
Customer joining the Promotion by purchasing Goods and (or) performing other acts
in accordance with terms of the Promotion (including in case of changes in the
Promotion conditions).

8. In Subsection 3.2.8.1 of the Regulations: provisions regarding the extension of the
Request processing were clarified (in terms of requesting additional information and
documents from the Partner, the Bank or other third parties in order to process the
Request); the Operator’s right to request sales receipts, warranty certificates etc.
among the documents required to settle the Customer’s Request was clarified; the
Operator’s right to request additional information and documents from the Partner,
Bank and other third parties was added.

9. Subsection 3.2.10 of the Regulations clarified provisions on termination of
Customer’s participation in the Loyalty Program (regarding the consequences of the
termination).

10.Subsection 3.3.1.1 of the Regulations was supplemented with the Partner’s
obligations: to guarantee the Goods compliance with the Promotion conditions; to
ensure the refund to the Customer upon return of Goods, using credentials of the Mir
Card that was used to pay for the Goods.

11.Subsection 3.3.1.2 of the Regulations was supplemented with the Partner’s right
to independently contact the Operator when detecting that Rewards were not accrued
/ were accrued incorrectly.

12. Subsection 3.4.1.2 of the Regulations was supplemented with the Acquirer’s right
to post the information about the Loyalty Program (including the information about
Promotions and terms of participation therein, about Goods and terms of their
purchase) on its own resources, including on the Internet.

13. Subsection 3.5.1.1 of the Regulations was supplemented with the Issuer’s
obligation to make a provision in agreements entered into with Customers for a pre-
authorization of a direct debit by the Issuer from the Customer’s bank account in the
amount equal to the Reward amount refundable to the Operator / Partner.

14. Subsection 3.5.1.2 of the Regulations was supplemented with the Issuer’s right
to post the information about the Loyalty Program (including the information about
Promotions and terms of participation therein, about Goods and terms of their
purchase) on its own resources, including on the Internet.

15. In Appendix 1 to the Regulations (the Cash Back Program), clarifications were
made to Item 4.1 regarding Cash Back Refund upon return of Goods in full and in
part.

16. Appendix 4 to the Regulations (the Prize Program) was supplemented with new
Item 3.5, according to which, in case of return of Goods, the Operator / Partner is
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entitled not to take such transactions into account for the calculation and provision of
the Prize (the numbering of subsequent Items was changed accordingly).

17. In Appendix 5 to the Regulations, the words ‘(if any)’, previously preceding the
words ‘L.S.” or ‘seal impression’ [of the Merchant / Partner / Authorized Partner],
were removed from the text and forms of Applications for the Merchant’s accedence
to the Regulations of the Loyalty Program / Permit to use trademark / Letter of
Guarantee / Application for registration of additional Partner trademark in the
Loyalty Program / Application of termination of participation in the Loyalty Program
at the Partner’s initiative

1. Subsection 1.2 of the Regulations clarified (supplemented) the definitions of
Promotion, Authentication, Mir Card, Customer, Partner, Operator’s Platform,
Regulations (Loyalty Program Regulations for Mir Cardholders), Goods, and the
definitions of Bank Profile, Promotion Rules, Operator’s Services were added.

2. In Subsection 1.3 of the Regulations, the period during which amendments to the
Regulations are published was extended (at least thirty (30) business days prior to the
effective date of the amendments).

3. Section 2 of the Regulations was supplemented with provisions regarding
publication on the Web-site and in the Mobile Application of information about
Issuers who participate in the Loyalty Program.

4.  Subsection 3.1.1.1 of the Regulations clarified the Operator’s obligations to
calculate Rewards or other fees, to calculate Net positions in the prescribed manner;
to provide Banks with the option to use the Bank Profile.

5. Subsection 3.1.1.2 of the Regulations was supplemented with the Operator’s
right to use the information about Customer’s transactions when handling Requests,
preparing responses.

6.  Subsection 3.1.2 of the Regulations clarified (supplemented) provisions
regarding the Operator’s Promotion arrangement, suspension.

7. Subsection 3.2.2 of Regulations clarified (supplemented) provisions regarding
individual’s guarantees when acceding to the Regulations.

8.  In Subsection 3.2.4 of the Regulations, provisions were clarified regarding the
Operator’s right to restrict Customer’s access to the functions of the Customer Profile
4.0 25.03.2021 (e.g., if not a single Mir Card is registered in the Customer Profile; or if the Mir Card
registered in the Customer Profile was issued by the Bank not being a Loyalty
Program Subject; in other cases at the Operator’s discretion).

9.  Subsection 3.2.5 of the Regulations was supplemented with the provision that
a Customer registers their Mir Card when acceding to the Regulations if the
registration form provides for the corresponding field for the Mir Card registration,
or at any moment of the Customer’s participation in the Loyalty Program.

10. Subsection 3.3.1.1 of the Regulations clarified (supplemented) the Partner’s
obligations: to ensure payment for Goods and settlement through the Acquirer that
approved the Partner’s participation (settlement) in the Loyalty Program; to
guarantee to the Operator that the Goods meet the requirements of the laws, is not
limited nor prohibited; to guarantee to the Operator the availability of all required
rights / licenses / permits to sell Goods to Customers.

11. In Subsection 3.3.2 of the Regulations: one of the criteria to be met by the
Merchant to accede to the Regulations was clarified: to have a contractual
relationship with the Acquirer who is a Loyalty Program Subject; the Subsection
clarified that, in order to accede to the Regulations, the Merchant (its authorized
person) sends to the Acquirer the original copy of the corresponding application
according to forms 1 and 2 given in Appendix 5 to the Regulations; it was
supplemented with the provision that, in order to accede to the Regulations, the
Merchant (to the extent technically feasible by the Operator) can fill out the
registration form on the Web-site and submit the corresponding application according
to forms 3 and 4, the Permit / Letter of Guarantee according to forms given in
Appendix 5 to the Regulations, in the prescribed order.
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12. Subsection 3.3.4 of the Regulations clarified provisions regarding the Partner
Profile entry.

13.  Subsection 3.3.5 of the Regulations clarified (supplemented): conditions under
which a Partner is entitled to arrange a Promotion; general provisions of Partner
Promotion arrangement, changes thereto, suspension of Promotion / Promotion
period.

14. Subsection 3.3.6 of the Regulations was supplemented with provisions
regarding notifications (of termination of Partner’s participation in the Loyalty
Program) to the Acquirer that approved the Partner’s participation (settlement) in the
Loyalty Program.

15. Subsection 3.4.1.1 of the Regulations clarified (supplemented) the Acquirer’s
obligations: to pay fees to the Operator, the Issuer; to use the login and password
received under the Regulations to access the Bank Profile; to ensure the use of the
Bank Profile by authorized persons; to ensure the use of antivirus protection on
firmware used to access the Bank Profile.

16. Subsection 3.4.2 of the Regulations was supplemented with the provision that
providing inaccurate, outdated or incomplete information may constitute grounds for
limiting access to the Bank Profile.

17. Section 3.4 of the Regulations was supplemented with new Subsection 3.4.4
Bank Profile; subsequent subsections were renumbered.

18. Subsection 3.5.1.1 of the Regulations clarified (supplemented) the Issuer’s
obligations: to credit the Reward amount to the Customer; to debit the Reward
amount from a Customer (in the prescribed order).

19. Subsection 3.5.5 of the Regulations was supplemented with the provision that,
at the Operator’s request, the individual’s consent for personal data processing must
be provided by the Issuer to the Operator within the time frame stipulated in the
request.

20. Section 5 of the Regulations was supplemented with the following provisions:
on the Operator’s right to use the corporate name of the Bank assisting in individuals’
accedence to the Regulations in a corresponding text message to the individual; on
the Operator providing the Bank with advertising materials about the Operator’s
Promotions and the procedure for their use; on the Bank Profile.

21. Section 6 of the Regulations was supplemented with the provision that, by
acceding to the Regulations, the PD Subject agrees that the Operator is entitled to
process their personal data for the purposes of processing of letters, inquiries,
Requests, other communications from PD Subjects and Subjects;

22. Section 8 of the Regulations was supplemented with the following provisions:
on the Bank Profile; on the Partner paying a fine to a Customer in case of a failure to
pay a Reward to them due to non-fulfillment by the Partner of its obligations to ensure
payment for Goods and settlement through the Acquirer that agreed to support the
Partner’s participation (settlement) in the Loyalty Program; on the Partner’s
guarantee that the information posted (on the Web-site, in the Mobile Application
etc.) complies with the laws and does not violate third party rights.

23.In Appendix 5 to the Regulations (Merchant Registration in the Loyalty
Program), the following was supplemented (clarified): Item 1.2 — with definitions of
Temporary Partner Profile, Application (Application for Merchant Registration in the
Loyalty Program), Registration Form; Item 1.3 — with Sub-items 1.3.5 and 1.3.6
(guidance documents on how to use the Temporary Partner Profile and Bank Profile);
Item 2.3.1 — with Merchant drawing up the Merchant Application — form 1/ form 2;
Items 2.2.2, 2.13 — with features of stages of Merchant registration in the Loyalty
Program; Item 6.5.1 — the reference to Subsection 3.3.5 of the Regulations was
removed; new Section 10 Electronic Document Management was added; Annex 1 —
new forms 3 and 4 of the Application for Accedence to the Regulations (when filling
out the registration form on the Web-site)

4.1 20.05.2021 1. Subsection 3.1.1.1 of the Regulations was supplemented with the Operator’s
obligation to determine, in accordance with the Mir Payment System Regulations,
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Banks’ net positions in Russian Rubles taking into account the amounts of Rewards
paid when a Customer failed to comply with the terms of the Promotion.

2. Subsection 3.1.1.2 of the Regulations was supplemented with the Operator’s right,
upon detecting erroneous accrual / accrual upon Customer’s failure to comply with
the Promotion conditions (in full or in part) of a Reward, perform settlement of the
Reward refund in the amount equal to the one erroneously accrued or accrued upon
Customer’s failure to comply with the Promotion conditions.

3. Subsection 3.2.1.1 of the Regulations was supplemented with the Customer’s
obligations: to ensure the availability of funds on the Customer’s account in the
amount required to refund the Reward in case of its erroneous accrual or accrual upon
Customer’s failure to comply with the Promotion conditions; to refund the Reward,
including in case of its erroneous accrual or accrual upon Customer’s failure to
comply with the Promotion conditions.

4. Subsection 3.4.1.1 of the Regulations was supplemented with the Acquirer’s
obligation to provide the Partner with settlement services related to refund of Reward
amounts by Customers, including in case of their erroneous accrual or accrual upon
Customer’s failure to comply with the Promotion conditions.

5. Subsection 3.5.1.1 of the Regulations was supplemented with the Issuer’s
obligations: to make a provision in agreements entered into with Customers for a pre-
authorization of a direct debit by the Issuer from the Customer’s bank account in the
amount equal to the Reward amount refundable to the Operator / Partner in
accordance with the Regulations or Promotion conditions, including in case of an its
erroneous accrual or accrual upon Customer’s failure to comply with the Promotion
conditions; debit from the Customer the Reward amount, including in case of an
erroneous accrual of a Reward or its accrual upon Customer’s failure to comply with
the Promotion conditions (in full or in part), with the Issuer charging the Operator
with generating a payment order for the Reward amount (in full or in part) on behalf
of the Issuer, including in case of an erroneous accrual of a Reward or its accrual
upon Customer’s failure to comply with the Promotion conditions.

6. Appendix 1 to the Regulations (The Cash Back Program) clarified
(supplemented) the provisions of Section 4 regarding Cash Back Refund

1. Subsection 1.2 of the Regulations clarified (supplemented) the definitions of Bank
Profile, Customer Support.

2. Subsection 3.3.1.1 of the Regulations was supplemented with the Partner’s
obligation to support the Operator in testing of the arrangement of (changes to) the
Promotion.

3. Subsection 3.3.4 of the Regulations was supplemented with the information that
the Partner Profile allows the Partner to use other services provided by the
functionality of the Partner Profile.

4.2 08.07.2021 4. Subsection 3.4.1.1 of the Regulations was supplemented with the Acquirer’s
obligation to support the Partner and the Operator in testing of the arrangement of
(changes to) the Promotion.

5. Subsection 3.4.4 of the Regulations was supplemented with the information that
the Bank Profile allows using other services provided to the Acquirer by the
functionality of the Bank Profile.

6.  Subsection 3.5.1.1 of the Regulations clarified (supplemented) the Acquirer’s
obligations: to use the login and password received under the Regulations to access
the Bank Profile; to ensure the use of the Bank Profile by authorized persons; to
ensure the use of antivirus protection on firmware used to access the Bank Profile.
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7. Subsection 3.5.2 of the Regulations was supplemented with the provision that
providing inaccurate, outdated or incomplete information may constitute grounds for
limiting access to the Bank Profile.

8.  Section 3.5 of the Regulations (Issuer) was supplemented with new Subsection
3.5.5 Bank Profile; subsequent subsections were renumbered.

9. In Appendix 1 to the Regulations (The Cash Back Program), the wording of Item
4.1 was clarified, and provisions regarding Product-dependent Promotions were
singled out as Item 5.

10.Appendix 5 to the Regulations (Merchant Registration in the Loyalty Program):
in Item 2.13.3.1, the e-mail address was replaced with a new one:
ams_support@nspk.ru; in Annex 1 to Appendix 5 to the Regulations (Form 1 of the
Application for Accedence to the Loyalty Program Regulations for Mir Cardholders
of Legal Entity or Sole Proprietor Established under the Laws of the Russian
Federation), forms of the Permit to use Trademark (Service Mark) under the
Rightholder’s Control and the Letter of Guarantee were clarified (supplemented); in
Annex 5 to Appendix 5 to the Regulations (List of Merchant’s Documents), the
number of the reporting form (KND 1151111) was changed.

1. The link to https://super.mironline.ru was excluded from the definition of the
Customer Support in Section 1.2 of the Regulations.

2. Subsection 3.2.2 of the Regulations clarified (supplemented) the wording of
individual’s guarantees when acceding to the Regulations.

3. Subsection 3.3.5 of the Regulations: provisions regarding the publication on the
Web-site of the Promotion page generated / modified by the third party (authorized
by the Partner) only after its approval by the authorizing Partner, were excluded; the
Subsection was supplemented with provisions stating that the Promotion can be
arranged / modified / suspended on behalf of the Partner by the third party (authorized
by the Partner), but the third party (authorized by the Partner) performing these
actions does not release the Partner from liability to Subjects from the execution of
these Regulations.

4. Section 8 of the Regulations clarified the wording on liability upon detection (after
the Loyalty Program Participant accedes to the Regulations) of non-compliance /
invalidity / unreliability of the provided guarantees (representations) entailing
adverse consequences for the Operator: the Loyalty Program Participant shall be
obliged to pay a fine to the Operator at the Operator’s request in the amount of fines
4.3. 20.08.2021 and (or) costs and (or) losses incurred by the Operator due to such violation (non-
compliance / invalidity / unreliability of guarantees (representations)).

5. Appendix 5 to the Regulations (Merchant Registration in the Loyalty Program):
in Items 2.3.2 and 2.4.2, the link to the list of Merchant’s documents given in Section
1 of Annex 5 to Appendix 5 of the Regulations was clarified; in Item 2.5.1, the period
of the Operator’s approval of Merchant’s participation in the Loyalty Program was
changed to ten business days; Item 2.13.3.1 was supplemented with regard to cases
where the Merchant charges the Authorized Partner with Promotion arrangement /
change / suspension: the Application must contain certain information about the
Authorized Partner; in Item 2.13.4.4, the link to the list of Merchant’s documents
given in Section 2 of Annex 5 to Appendix 5 of the Regulations was clarified; Section
5 Promotion Arrangement, Changes to its Conditions (Description), Promotion
Suspension was supplemented with corresponding footnotes, provisions regarding the
approval of the specified actions of the Authorized Partner by the authorizing Partner
were removed; in Item 10.1, the link to the list of Merchant’s documents given in
Section 2 of Annex 5 to Appendix 5 of the Regulations was clarified; Annex 5 to
Appendix 5 of the Regulations was supplemented with new Section 2 List of
Merchant’s Documents - for cases of Merchant registration in the Loyalty Program
in accordance with Item 2.13 of Annex 5 to the Regulations.
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Subsection 3.2.4 of the Regulations was supplemented with a provision (bullet)
regarding the Customer Profile allowing the Customer to receive information about
4.4, 12.10.2021 prizes and (or) bonus points and (or) amounts accrued and received by the Customer
within their participation in any marketing activities and promotions for Mir
Cardholders.

1. Subsection 3.2.3 of the Regulations clarified provisions regarding the change of
the date of birth registered in the Loyalty Program; it was supplemented with
provisions stipulating that, when making changes to the credentials in accordance
with this Subsection, the Customer guarantees that the information provided is
comprehensive, relevant, and reliable; the Customer is responsible for reliability,
relevance, and completeness of information they provide.

4.5. 10.02.2022 | 2. Appendix 5 to the Regulations (Merchant Registration in the Loyalty Program):
Item 2.13.3.1 and Forms 1 and 2 of the Application for Accedence to the Loyalty
Program Regulations (Annex 1 to Appendix 5 to the Regulations) clarified the
information about the Authorized Partner to be provided; forms of the Permit to use
Trademark (Service Mark) under the Rightholder’s Control / the Letter of Guarantee
(Annex 1 to Appendix 5 to the Regulations) were supplemented with provisions
regarding the Authorized Partner.

1. Subsection 3.3.4 was supplemented with the functionality of the Partner Profile.

2. Appendix 2 (The Bonus Program) was revised with regard to the conditions of
Bonus Points provision, use and cancellation.

3. The term ‘Temporary Partner Profile’ was removed from Appendix 5 (Merchant
Registration in the Loyalty Program as Partner and Certain Terms of Interaction
between Partner and Operator within the Loyalty Program), the list of documents and
guidelines was amended.

4. Section 2.13 of Appendix 5 (Merchant Registration in the Loyalty Program as
Partner and Certain Terms of Interaction Between Partner and Operator Within the
Loyalty Program) was amended to include the option to submit the Application for
registration in the Loyalty Program as Partner via the Web-site.

4.6. 18.04.2022 5. Appendix 5 (Merchant Registration in the Loyalty Program as Partner and Certain
Terms of Interaction between Partner and Operator within the Loyalty Program) was
supplemented with Item 3.7, defining the procedure for registration of an Additional
Partner Trademark in the Loyalty Program when using the Partner Profile. The
numbering of Section 3 items was changed.

6. Appendix 5 (Merchant Registration in the Loyalty Program as Partner and Certain
Terms of Interaction between Partner and Operator within the Loyalty Program) was
supplemented with Annex 2.1 (Form of Application for registration of an Additional
Partner Trademark in the Loyalty Program when using the Partner Profile).

7. Section 2 of Annex 5 to Appendix 5 (Merchant Registration in the Loyalty Program
as Partner and Certain Terms of Interaction Between Partner and Operator Within the
Loyalty Program) was changed with regard to the set of documents provided for
registration

1. Subsection 3.2.1.1 was changed with regards to the Customer’s liabilities in terms
of the content of Applications.

2. Subsection 3.2.8.2 was changed with regards to the Operator’s right to terminate
4.7. 05.07.2022 the Customer’s participation in the Loyalty Program upon submission of Requests
containing profanities, made in blunt terms.

3. Subsection 3.3.1.2 was changed with regards to the Partner’s right to independently
debit the Reward from the Customer.
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4. Subsection 3.5.1.1 was changed with regards to the Issuer’s liability to credit the
Reward amount to the Customer by a certain deadline.

5. Section 6 was adjusted with regards to the scope of personal data.

6. Section 8 was supplemented with the procedure and conditions for imposing fines
on Issuers, Acquirers, and Partners.

7. Section 10. Anti-corruption Clause was added.

8. Item 4.1 of Appendix 2 was changed with regards to the Bonus Account and use
of Bonus Points.

9. Appendix 3.1. Access to Business Lounges in Airports, Railway Stations, Ports
Terminals, Bus Terminals in the Russian Federation was added

1. The name of the document was changed.

2. A number of changes regarding FPS was made throughout the Regulations,
notably, in Sections 1 General Provisions, 2 Introduction to the Regulations, 3
Loyalty Program Subjects, 6 Personal Data, Appendix 4 (The Prize Program) to the
Regulations.

3. The term ‘Third Party Services’ was added to Subsection 1.2.

4. Subsection 3.2.2 was amended with regard to ways of entering into the Regulations
accession agreement.

5. Subsection 3.2.3 was amended with regard to the Customer making changes to the
Customer credentials (date of birth).

6. Subsection 3.2.4 was amended with regard to access to the Customer Profile.

7. Subsection 3.2.8.1 was amended with regard to the provision of responses to
Customer Requests regarding personal data.

5.0 10.09.2022 8. Subsection 3.2.10 was added to define the procedure for using Third Party Services
for the purpose of an individual’s accedence to the Regulations (registration in the
Loyalty Program) and provision of access to the Customer Profile; subsequent
subsections were renumbered.

9. Subsection 3.3.5 was amended with regard to notifications on Partner Promotions
suspension (suspension cancellation).

10. Section 6 was amended with regard to the list of personal data provided by an
individual as part of the registration in the Loyalty Program, and the terms of personal
data deletion.

11. The Merchant Questionnaire in Appendix 5 (Merchant Registration in the Loyalty
Program as Partner and Certain Terms of Interaction Between Partner and Operator
Within the Loyalty Program) was changed.

12. Item 2.13 of Appendix 5 (Merchant Registration in the Loyalty Program as
Partner and Certain Terms of Interaction Between Partner and Operator Within the
Loyalty Program) was amended with regards to the Acquirer’s approval of the
Merchant Application

1. Subsection 3.1.1.2 was amended with regard to the Operator’s rights.

2. Subsection 3.1.2 was amended with regard to the conditions (description) of the
Operator’s Promotion.

5.1 10.01.2023 3. Subsection 3.2.1.1 was amended with regard to the Customer’s liabilities.

4. Subsections 3.2.2.3 and 3.2.4 were amended with regard to the procedure of an
individual’s accedence to the Regulations (registration in the Loyalty Program) as a
Customer by performing acts aimed at participation in the Loyalty Program.
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5. Subsections 3.2.2.2 and 3.2.5 were amended with regard to sending text messages
to a Customer.

6. Subsection 3.2.7 was amended with regard to a Customer’s acquaintance with
changes in Promotion conditions.

7. Subsection 3.3.1.2 was amended with regard to the Partner’s rights.

8. Section 6 was amended with regard to the scope and objectives of personal data
processing.

9. Appendix 3.1. The Lounge Access Service at Airports, Railway Stations, Ports
Terminals, Bus Terminals Program was updated in accordance with the
implementation.

10. Form 3 of the Application for Accedence to the Loyalty Program Regulations of
National Payment Card System Joint-Stock Company of Legal Entity or Sole
Proprietor Established under the Laws of the Russian Federation (when Filling out
the Registration Form on the Web-site) and Form 4 of the Application for Accedence
to the Loyalty Program Regulations of National Payment Card System Joint-Stock
Company of Organization Established under the Laws of Foreign States, Located
outside the Russian Federation (when Filling out the Registration Form on the Web-
site) of Appendix 5 were updated

The document was revised with regard to the FPS Cash Back payment under the
Operator’s Promotions in Subsections 1.2 Terms and Definitions, 3.2 Customer,
5.2 01.03.2023 Section 6 Responsibilities. Appendix 2. The Cash Back for FPS Users Program was
added (renumbering all subsequent appendices, including throughout the text of the
Regulations)
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